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Agenda

• Campaign Background

• Social Marketing Framework

• Major Elements of the Campaign

• Real Warriors Speak

– MAJ Jeff Hall

• How To Get Involved
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What Is the Campaign?

The Real Warriors Campaign is a multimedia public education 

campaign designed to combat the stigma associated with seeking 

psychological health treatment and encourage service members to 

get appropriate treatment. The campaign is an integral part of the 

Department of Defense’s efforts to eliminate the stigma that was 

identified in the Mental Health Task Force Report in 2007.
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Campaign Goals

• Create awareness about the resources available for mental health 

care treatment among Service members, their families, their 

commanders and the public at large.

• Create understanding regarding the obstacles Service members 

feel prevent them from seeking treatment for PH and TBI issues.

• Create investment in the concepts resilience and early intervention 

as well as the roles they play in successful treatment, recovery and 

reintegration for returning Service members and overall force 

readiness.
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“Stigma, the shame or disgrace 

attached to something regarded 

as socially unacceptable, remains 

a critical barrier to accessing 

needed psychological care.”

Mental Health Task Force Report, 

June 2007

“Admitting psychological treatment is 

not an impediment to getting or 

keeping a security clearance. The 

department also launched the Real 

Warriors Campaign, a national 

multimedia public education effort 

designed to combat this stigma.”

Secretary of Defense Robert M. Gates

October 2009

THEN NOW
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Campaign Framework: Health Belief Model 

Perceived 

threat

Outcome 

expectations

Perceived 

ability to 

carry out 

recommended 

action

• The Real Warriors 
Campaign is based 
upon the health belief 
model (HBM).

• The HBM is a 
framework for 
motivating people to 
take positive health 
actions that uses the 
desire to avoid a 
negative health 
consequence as the 
prime motivation.

Perceived 

susceptibility 

of problem 

(e.g., TBI, PTSD, 

combat stress)

Perceived 

consequences 

of problem 

(e.g., demotion, 

substance abuse)

Perceived benefits 

of specific action 

(e.g., improved 

relationships, 

successful career)

Perceived barriers 

to taking action 

(e.g., sign of 

weakness, lack of 

leadership support)
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Live chat with Masters level  

trained health resource consultants

Subscribe to the listserv for 

campaign updates

Connect with Real Warriors on 

Facebook and Twitter

Read through or contribute to 

interactive message boards

Contact the National Suicide 

Prevention Lifeline
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Educate Yourself With Online Articles

• More than 50 articles on a wide variety of 

topics related to resilience, recovery and 

reintegration.

• New articles added several times a 

month with tailored content for Active 

Duty, Guard & Reserve, Families, 

Veterans and Health Professionals.

• Read the latest articles at 

www.realwarriors.net/featuredarticles. 

http://www.realwarriors.net/featuredarticles
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Real Warriors Speak

• 9 PSAs in rotation on 8 channels of the 

Armed Forces Radio and Television 

System.

• 11 Video Profiles on the web site available 

for download and use in trainings, unit 

briefings, or other settings.
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Real Warrior Profile:  MAJ Jeff Hall
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Share A Personal Story 

• The Real Warriors Campaign is actively seeking stories of 

organizations or individuals combating stigma.

• Existing profiles and PSAs are available for download and viewing 

by visiting the Multimedia page of the campaign Web site 

http://realwarriors.net/multimedia

• Share your story by emailing dcoe.realwarriors@tma.osd.mil

http://realwarriors.net/multimedia
mailto:dcoe.realwarriors@tma.osd.mil
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Real Warriors Brochure

Request Campaign Print Materials

• Service-specific posters, brochures, flyers, 

campaign ads and other materials are 

available. 

• E-mail dcoe.realwarriors@tma.osd.mil to 

request materials.

Real Warriors Poster

mailto:dcoe.realwarriors@tma.osd.mil
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Become a Campaign Partner

• Benefits of partnership include:

– User friendly toolkit that includes campaign information, an official 

partnership recognition certificate and collateral materials

– Subscription to the Partner Update – a quarterly e-newsletter featuring 

partner highlights and campaign updates

– Invitation to monthly webinars on a variety of topics related to 

psychological health and traumatic brain injury

– Opportunity to participate in Real Warriors Campaign Partner Forum

• For more information or if your organization is interested in becoming 

a partner, e-mail Realwarriors.Partners@tma.osd.mil or visit the 

Partner page at the campaign Web site 

www.realwarriors.net/partner

mailto:Realwarriors.Partners@tma.osd.mil
http://www.realwarriors.net/partner


www.realwarriors.net

14



www.realwarriors.net

15

Campaign Contact Information

Web site: www.realwarriors.net

Phone: 866-966-1020

Join the Real Warriors Network to receive updates: Sign up online at 

www.realwarriors.net/emailupdates or e-mail dcoe.realwarriors@tma.osd.mil

Media inquiries:  

Dcoe.media@tma.osd.mil or call 877-291-3263

Requests to share personal story: dcoe.realwarriors@tma.osd.mil

Partnership Program inquiries: RealWarriors.Partners@tma.osd.mil

Web site - technical issues/comments/feedback: webmaster@realwarriors.net

http://www.realwarriors.net/
http://www.realwarriors.net/emailupdates
mailto:dcoe.realwarriors@tma.osd.mil
mailto:Dcoe.media@tma.osd.mil
mailto:dcoe.realwarriors@tma.osd.mil
mailto:RealWarriors.Partners@tma.osd.mil
mailto:webmaster@realwarriors.net

